Nuevas tecnologias aplicadas al comercio

écuales son?

écomo se utilizan adecuadamente?
écomo se accede?
Implicancias para el beneficio de los CCA

Alvaro Costela Sanchez
Marketing Manager
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Business Improvement Districts (BIDs)
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BIDs: {Qué son y como se financian?

mm Colaboracion publico-privada

Contribucion obligatoria de los negocios

—
Votacion para iniciar un BID
Legislacion especifica necesaria

[y

I
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BIDs: ¢Donde estan y como funcionan?

Presencia en 4 continentes

Votaciones cada 5 anos

Plan y financiacion para 5 afos

Servicios adicionales a los publicos
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Nuevas tecnologias aplicadas al comercio
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Mkt digital y redes sociales
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éLo estamos haciendo bien?

¢Qué hay disponible?

Casos practicos
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;Lo estamos haciendo bien?
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Presencia fisica versus presencia digital

150 arens de Primer Nivel SERVICIOS

R

Locales Promociones

NOVEDADES

HISTORIA

ENG

Tarjeta Galerias

LACOSTE figs

3
< Galerfas Pacifico
2 £ .

See outside

™ See photos

Galerias Pacifico

4.3 %k kkok 6,192 Google reviews
Shopping centre in Buenos Aires, Argentina

Website Directions

Galerias Pacifico is a shopping centre in Buenos Alres, Argentina,
located at the intersection of Florida Street and Cordoba Avenue
Wikipedia

Address: Floriday Av. Cordoba, Cdad. Autnoma de Buenos Aires,
Argentina

Opened: 18 May 1992
Hours: Open today - 12-9pm~
Phone: +54 11 55555110

Number of stores and services: 150

Suggest an edit

Reviews from the web

4.6/5 Facebook

Sundays &

Popular times @

RIDA & CORDC
Galerias Paclfico
- v
T e et ok
Pesadas 1378, Recokla &
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Informazioni
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In svidenza per te
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Organizza la tua visita a Galerias P
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Video
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Shopping

tripadvisor

Buenos Aires ~ Hotels ~ Flighis Hol

Find: Things to Do

South America : Argentina » Capital Feder]|
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¢A quién nos dirigimos y donde lo decimos?

¢ Quién es tu audiencia?

éDonde estan? ¢Qué plataformas usan?

¢Qué necesitan? ¢Qué les preocupan?

¢Qué puedes ofrecerles?

o @AlvaroCostela




Creando una persona - cliente tipo

Informacién
base

Infoermacién
clave

o @AlvaroCostela

JESUS STRATEGIST

Cama pedemas ayudarle

Verbating

Pain palnts

tiansnje de Marke fing

Elavabor pitch

Chicha

Fuente: 40defiebre.com



Creando una persona - cliente tipo

.................................. JES['JS STRATEGIST

Secial media strategist en Tip digital

‘ Wive en Madrid
o . : ! . ;
¢ 5e encorga de la creacion de estrotegias de social media

para importontes multinacienales, Tiene lolal pader de
decisidn sobre proveedores, herramientas y
metodologios.

Tiene 28 ofios y lleva 5 afios trabajondo en varias
agencias.

' HE hecho 2 masters en importantes escuelas de toda la
& vida,

Busca informarse y formarse todo el tiempo. Esté constantemente aprendiendo. Sabe
mucho de marketing online pero es consciente de lo velocidad en lo que esto cambia.
Tiene siempre la vision puesta en Estados Unidos.

Da ponencias en diferentes eventos importantes anuales y se las da de sabidille de todas
las campafas que se hacen,

Siempre quiere estar a la Ultima, busca sobre todo tendencios y tips accionables que
aplicar en su dia a dia en estrategio y gestién de su equipo de community managers y

analistas.

Lee siempre en Inglés pero si la informacién es buena acude a fuentes espafiolas.

o @AlvaroCostela Fuente: 40defiebre.com









Ciclo de compra tradicional
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Interruption Marketing versus Inbound Marketing

27 Viviendas

AMPLIAS TERRAZAS
LOCAL Y GARAJES

954 832 902
. 803
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Interruption Marketing versus Inbound Marketing

Higher avg cost
to acquire a
new customer

Interruption
Marketing

Interrupting someone’s
flow of activity in order
to get attention

Powered by
budget &
repetition

o @AlvaroCostela

Responsible for
3 f clicks
on the web

Search Spam

Paid / Rented Email Lists

TV, Radio and Print Ads
Billboards & Outdoor Advertising
Throwaway Press Releases
Pop-Ups & Pop-Unders
Contextual Ads

Outbound Sales Calls

Interstitial Pages

Trade Show Booths

Most Social Media Advertising

Forum, Comment & UGC Spam
Banner & Display Ads
Paid App Reviews
Video Ads
Costs remain
generally

static with
scale

90%+ of clicks
on the web

SEO & PPC

Opt-In Email Lists

Authoring Books/Print Media
Supporting/Sponsoring Events
Press & Public Relations
Thought Leadership
Community Building
Influencer Outreach

Blogging

Public Speaking

Earned Social Media

Word of Mouth & Viral Marketing

Content Creation & Marketing
Organic App Store Visibility

Video Content

Generates
momentum,

making future
efforts easier

Lower avg cost
to acquire a
new customer

Inbound
Marketing

Earning attention organically,
without interrupting
anyone’s path

Powered by
creativity,
talent, & effort

Fuente: ph-creative.com



Nuevo ciclo de compra
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¢ Qué hay disponible?

o @AlvaroCostela
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Herramientas disponibles

N AGO gle Py

Ad V\/ or d S Google My Business

Google Analytics

BBl W Ads

Business Manager

N\ Hootsuite'
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Técnicas de marketing mas valoradas para 2017

Content marketing | 20.3°

Big Data | | : | | 20.2%
Marketing Automation | 10.3%
Mobile marketing NN 9.2°:
Social media marketing [ 8.8%
Conversion rate optimisation (CRO) | 5.9%
Internet of Things (loT) | 5.4%

Search Engine Optimisation (SE0) [N 4.1%
Wearables [ 3.4%
Paid search marketing | 3.3%
Online PR [ 2.7%
Communities N 2.6%
Display N 1.6%

Partnerships I 1.5% 511::“
Other [l 0.9% | _"5'9"[5
5% 20% 2

0% % 10% 1

2%

o @AlvaroCostela Fuente: smartinsights.com



Herramientas del Inbound Marketing

O3S 01

MNewsletters SEO

Comunicacidn Estrategias de posicionamiento
wia ernail crganico en motores da
blsqueda,

07

Contenido

Contenido clave
&n sitio web

Interaccidn an
medios sociales

SEM
Relaciones publicas
Anuncios pagados et . p

estratégicamente
en medios sociales

o @AlvaroCostela Fuente: bioxnet.com



Casos practicos
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Contenido y redes sociales: Independent Liverpool

INDEPENDENT
LIVERPOOL

Taam el e

5 CRUST TO DPEN UP IN WODLTON VILLABE WITH A COCKTAIL
GARDEN

o @AlvaroCostela



Contenido y redes sociales: Independent Liverpool

INDEPENDENT
LIVERPOOL

SO DO w7
THE FESTIVAL ﬂ “@
ol 8 == 6 ;,\%.Q".

lllllllllllllll
BRITIC TRIANGLE
nnnnnnnnnnnnnnnnnnnnnnnnnnnnn
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Obama vy los cocodrilos

m News b Weird News b Barack Obama

Barack Obama is given crocodile insurance during Australia
visit
Barack Obama snapped up crocodile insurance on a visit to a part of Australia infested with the giant killer reptiles.

e | BYRYAN PARRY
i 00:01, 18 NOV 2011 UPDATED 1550, 12 MAR 2012

o @AlvaroCostela



E-newsletters personalizadas: IKEA

Select your location

Europe North America
Belgié | Belgique {Belgium) + Canada
Bwnrapua (Bulgaria) + United States

Ceska republika (Czech Republic)
Danmark {(Denmark)

Deutschland {Germany) Middle East
Eire (Ireland)

EAhaSa (Greece) * Gl peas Luese (Egypt)

Espafia | Espanya | Espainia (Spain) * wuee (Israel)

France + Laabll L6a, ¥ &L {(Jordan)

Hrvatska (Croatia) + a8l (Kuwait)

Izland (Iceland) + ki3 [(Qatar)

Italia (Italy) # daa geall i el dZhaddl (Saudi Arabia)
Kinpog (Cyprus) + paaiall da el @l Ll (United Arab Emirates)

Lietuva (Lithuania)
Magyarorszag (Hungary)

Nederland (Netherlands) Asia Pacific
Norge (Norway)

Gsterreich (Austria) * Australia

Polska (Poland) : '=le§| (China)
Portugal {Portugal) Fi# (Hong Kong)
Romania (Romania) * Indonesia
Poccuwa (Russia) + B (Japan)

Schweiz | Suisse | Svizzera (Switzerland) * Malaysia

Slovensko (Slovakia) + Singapore

Suarni (Finland) + gy (South Korea)
Swverige (Sweden) * &% (Taiwan)

Turkiye (Turkey) + sandlne (Thailand)
United Kingdom

o @AlvaroCostela Fuente: getvero.com
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E-newsletters personalizadas: IKEA

Sign up Log in en Expana

Please send fis:

B Inzprations amaels ard upcstes

Mahik bl e ™
Catalag:

Yoi, pond mape the Anngsl [KEA Caltacs
Pl sign wp todey end you can
ben ona of thea first o reosive
your 2006 IKEA Catalog when it o
b grenilsbin, - : T

ere the Required fiokds are in bohd

everyday begins Email addrass

Download your
digital catalog

Conifirm email address

First names

Lt mamn

Let the inspiration come to you
Sign up for IKEA maobile o get the labest info when you're on the go.

Recited errails ahd Be the Gral b0 fnd oot abewt special ofers, Fews o Couniry FIP Codn
Eaehld

s

Joim TKEA FAMILYY

LL ﬂ' P

o @AlvaroCostela Fuente: getvero.com



E-newsletters personalizadas: IKEA

Communications I'm subscribed to:

What interests you?

Emails Please take a minute to help us customize your IKEA emails. Our goal is to provide you with
the most relevant information.

My contact infarmation: Are you engaged to be married?
Jimmy Daly
B5737
jimmy+ikea@getvero.com

Do you have children?

Are you planning to move, or have you recently moved?

Are you planning a kitchen remodel (cabinets, countertops, appliances,
floors, etc.)?

Are you a homeowner or a renter?

o @AlvaroCostela Fuente: getvero.com



E-newsletters personalizadas: IKEA

Communications I'm subscribed to:

We'd love to get to know you

Emails Thanks for your input! Now if we could just have a little bit more information:

What's the highest level of education that you've completed?
My contact information:
Jimmy Daly
85737
jimmy+ikea@getvero.com

College graduate

f

Including yourself, how many people are currently living in your

ETER

A few things about me
I am planning to move in March 2015.
I am currently a renter and have been at my
home for between 1 and 5 years.

!‘l
[
"

What is your marital status?

Married or living as married

You consider yourself primarily to be:

White, non-Hispanic v

What is your date of birth?

Prefer not to
answer

What best describes the total combined annual income of all members of
your household?

Total combined household income &

Ei!

Skip this step

@AlvaroCostela Fuente: getvero.com



E-newsletters personalizadas: IKEA

LIVING ROOM FURNITURE

Jimmy, BESTA is 15% off, just in time for the Big Game! aesmE We all have a story

-
IKEA USA IKEA-USA@mail lkes-usa.com Jan 22 ~ | to tell i
to me |= 1}

.
: Illll: Your preferred store 52 IKEA Tempe =

Al products  Special offers! | Living room  Badroom Kitehan

TV & media furniture
TV benches, TV & medin storage

You got a
new TV for the
big game.

Now it's time to
show it off!

ofas, Sofa beds, Modular sofas,

pour TV the sta

Living room storage (51 Coffee & side Living room
Sid uffets & sofa tables, Bookcase tables lighting

Wall shelves, Cabinets & display cabinets vt e AT o ke st
baskets Sofa tables

LIVING ROOM IDEAS

0 ideas for rooms you'll love to live in

IKEA FAMILY memiver pricig walid now through Jeeary 27, 3015, while supsies lst, Excludes
EA Fi Mars avadatie crline of o

Tor, But wall not be beund by o sible for, any e7ors i
2 stores. Ser what s available ot your iocal store by calling

. pros ¥ b wailable rfine of in
MEA-USA com/stockavababiity. Vabd in the LS onty

& Inter INEA Systems BV, 2015,

o @AlvaroCostela Fuente: getvero.com



Big Data y SEM: Amazon

amazon John's Amazoncom  Todey's Desls GRCads £ Fram ¥

Shaop: by —_— Pr— Heila, Jon
Department = il o ﬂ Your Account =
Sports & Ouidoors  Amiste & Qutsoo Ciothng  Exsecss & Fimess  Outicor Gedr  Huntng 8 Funng  Cysiing  Goffl FanSnop  Team Sporfia  Acton Spors  Saiss

on Select Football
30" Off or More (Collectibles »smon &

Boston College Eagles NCAA Sweatshirt Blanket Throw

== g s
P TR T N L T I T Ty N ey —

AR Y 08 TR o AP

Rockland County, NY

Pans R M ey drried SR ST LT len g g
PRART NERE S R T CEREET 85 Fe e
[ e PR EET T P S Y T
Bavibaad Conrdy WY rod rim fweamicn ' [ Bawiwesier 8 20§
L L Ty PP S S

-
ren g Rucainad Crsrry. BT, 0 22 5a 5
e ed 1] few b redied Prmngieud Feiihpieitd il B

o @AlvaroCostela



Habilidades y presencia on-line: ATCM Digital High Street

0
Digital High Street Skills

Understanding your Customer and Digital Marketing

Digital High Street | ipmesse

SKILLS ' Acm

National
Acoderny

4



No son las herramientas,

es como las usas.

o @AlvaroCostela Fuente: ph-creative.com



Preguntas para llevarse a casa

¢Cuando fue la ultima vez que revisaste
tu presencia digital?

éSabes quién es tu audiencia
y como hablarle?

éHaces algo por el hecho de que siempre
se haya hecho asi?

¢Estas midiendo el impacto de lo que
haces? éLe das uso a la informacion?

o @AlvaroCostela



Gracias

alvaro costela

director@alvarocostela.com
0044 75 28 4558 0/
alvarocostela.com
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